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Member spotlight: ATG Access Ltd

Rising to the challenge

by Katelyn Polantz, news reporter

IVE years ago, few people

could tell you what a rising

bollard was. Glenn Cooper,

now the managing direc-

tor of successful UK bollard
company ATG Access Ltd, wasn’t one of
those people.

Today rising bollards have found their
way into common vernacular, and Cooper
(pictured) is an internationally recognised
manager at ATG, nominated by the Institute
of Directors as one of three International
Directors of the Years.

A major triumph for the rising bollard
industry came this summer when bollards
protected pedestrian areas at the Glasgow
airport from damage from an attempted
car bombing.

“September 11 had a big impact, what
went on in Glasgow had an impact,” Cooper

“These bollards
are used anywhere
there would be
critical national
protection” ‘

said. “Amongst the things that helped
prevent the Glasgow bombings were
the bollards.”
Rising bollards protect not only high-
risk areas. ATG Access, a major
UK producer, focuses on
engineering and manufac-
ture of three types of ris-
ing bollards: manual
bollards used for
security at com-
mercial premis-
es; automatic
bollards that
create less traf-
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tion in city centres; and bollards for anti-
terrorism and high security.

Up to 400 rising bollards are in place
around London, among hundreds of thou-
sands of standard bollards.

Standard and manual bollards typically
block off pedestrian-only side streets and
pathways, commercial lots and garage fore-
courts.

The automatic bollards address environ-
mental issues by blocking unauthorised vehi-
cles from accessing certain roads and lower-
ing for vehicles like buses to pass through.
They also protect pedestrian areas.

The most secure types include the SP1000
anti-terrorist automatic bollard. This prod-
uct is one of the strongest of its kind in
the world, able to bring a 7.5 tonne truck
traveling 50 miles per hour to a dead stop.

These bollards are used, in the words of
Cooper, “anywhere there would be critical
national protection”.  Bollards like these
often protect the most high-profile spots
in London, like the entrance to Downing
Street and Buckingham Palace, where some
of London’s most recognisable bollards sit
atop Constitution Hill.

Although bollards are ever-present in
the streets of the UK, they were barely on
Cooper’s radar when he first entered the

industry.
Originally he bought into
ATG stock in 2001 after
accepting an offer from a
friend. At the time he was
acting as managing direc-
tor at a computer control
and instruments company
in the oil and gas systems
industry.

“I never knew anything about bollards
when [ATG director] Trevor Wheatley
OBE contacted me to ask whether I would
be interested in getting involved in busi-
ness,” Cooper said. “And like everyone else,
I'd never heard of rising bollards.”

Focus
When he first stepped into ATG the

company was in the process of overhauling
its culture and focus. Four years ago, ATG
switched from its function as a bollard com-
pany that dabbled in engineering into an
engineering firm that produced bollards.
As a result, the move greatly expanded
the company’s investments in research and
development.

“We were looking for international
standards we could benchmark ourselves
against,” he said, referring to the Publicly
Available Specifications (PAS) 68 and 69
rulings for vehicle security barriers set by
the British Standards Institution.

ATG saw a tremendous increase in sales
two years ago, adding almost £1 million in

revenue from 2005 to 2006 fiscal years with
profits of £4.8 million and £5.6 million
respectively. This year the company is on
track to bring in £8 million, Cooper said.

As the revenues have been flowing in for
ATG, rising bollards have been popping up
all over London. Cooper said many banks
around London have recently been catching
on to the product, and ATG holds recent
contracts at Heathrow Airport, Parliament,
St Pancras Station and Canary Wharf.

The recent success of ATG has been
propelled not only by the bollard industry
itself, but also by its company philosophy.

The company focuses on core compe-
tency and the individual abilities of all its
employees, and Cooper’s recent nomination
as director of the year recognizes his leader-
ship and role in ATG’s global growth.

The company employs 65 at its U.K.
headquarters and factory in Warrington,
and manufacturing plants in the U.S., Gulf
Region and Russia produce ATG bollards
for worldwide distribution through the
efforts of 18 agents. Additionally, the com-
pany plans to expand into South East Asia.
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